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Al Healthcare
Solutions
Campaign

Smarter Healthcare
Engagement with Al

A Healthcare Al Marketing
Case Study

A 30-day Al-powered campaign that

educated healthcare professionals,
built trust, and generated high-quality
leads for an Al-enabled healthcare
solution.

. CAMPAIGN SNAPSHOT .
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DURATION AUDIENCE CAMPAIGN THEME
30 Days Doctors, hospital decision-makers, Smarter Healtr'!care
: : healthcare administrators, and Engagement with Al
Foi.:used, Lol campalgn digital health stakeholders Translating Al value into meaningful
siesgned femeaaiwableiiipect across India. healthcare outcomes.
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EXECUTIVE SUMMARY —

A healthcare technology brand partnered with DocNex to
increase awareness and qualified interest in its Al-enabled

healthcare solution among verified healthcare professionals.

The challenge was not just reach, but relevance: the brand
needed to communicate Al's value in a credible, compliant,

and clinically meaningful way.

DocNex designed an Al-powered healthcare engagement
campaign using segmented HCP targeting, medical content
marketing, intelligent automation, and performance
analytics.

The campaign translated complex Al healthcare messaging

into specialty-specific content journeys, helping the brand
improve awareness, engagement, and lead quality.

@ CAMPAIGN OBJECTIVES .
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MARKET CONTEXT ——

Al in healthcare is moving
from experimentation to
structured adoption.

Regulatory bodies like FDA
continue to authorize
Al-enabled medical devices,
reflecting rapid growth,

WHO highlights wide
applications of Al in clinical
care, research, public health,
and drug development,

Ethics, transparency, and
governance remain critical . KEY OPPORTUN
for responsible adoption. . Educate, build trust, and dem

measurable value— not just pro

Build Awareness

Increase awareness for
Al healthcare solutions
among verified HCPs.

@ DOCNEX STRATEGY - FOUR PILLARS —

901

Precision HCP
Segmentation

Segmented by specialty,
geography, practice type,
and engagement intent for
highly relevant outreach.

=,

Educate Audience

Educate HCPs on practical
Al use cases and real-world

benefits.

Scientific Content
Creation

Created credible, compliant
content assets focused on
practical Al benefits and

clinical value.

Generate Leads

Generate qualified leads
for sales, demos, and
product consultations.

903

Al-Driven Engagement
Journeys

Automated journeys delivered
the right message at the
right stage to move HCPs

from awareness to intent.

Measure & Optimize

Measure channel-wise
performance and optimize
messaging in real time.

Edy 04

Analytics-Led
Optimization

Real-time performance
tracking enabled continuous
optimization for stronger
results and efficiency.
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CAMPAIGN EXECUTION

DocMex executed a data-driven, Al-powered engagement campaign
designed to deliver relevant messages at every stage of the HCP journey.

Prioritized HCPs community.

based on behavior
and interest signals. Personalized email nurtures with

Email Campaigns —
= relevant, stage-based content,

@ 1. PRECISION HCP SEGMENTATION — & 2. SCIENTIFIC CONTENT ASSETS —
Audiences were segmented to ensure the right message reached Created credible, compliant and engaging content to educate and
the right professionals. build trust around Al healthcare solutions.
3 F In-depth content on Al use
(e? @ Epslian Sriicae cases, benefits, and impact.
SPECIALTY GEOGRAPHY 3 k Shiort form videos simplifying
e : Educational Videos ——
=d key Focused on high- Al concepts for healthcare.
based on potential regions
d need. across India. : :
E Infographics N Visual explainers on workflows,
outcomes, and case scenarios.
ENGAGEMENT Real-world examples and expert
INTENT @ Case-led Posts —— insights from the healthcare

@ 3. Al-DRIVEN ENGAGEMENT JOURNEYS . @ AUTOMATION WORKFLOW -
Automated journeys delivered the right message at the right time, Intelligent automation ensured timely follow-ups
moving HCPs from awareness to action, and improved conversion efficiency.

0 Trigger: Content Engagement

| HCP views, clicks or downloads content

-+ - -+ i
o Score: Behavior Scoring
- Intent score updated based on activity
AWAREMESS EDUCATION NURTURE DEMO REQUEST QUALIFIED LEAD & o Action: Personalized Nurture
HCP discovers. Engoges with Receives personalized Shows intent and High-=intent HCPs i Relevant content and recommendations sent
content through educational assets content based on requests demao or are sent 1o sales

multiple channels. and leams more.  interests and behavior.  strategy consultation. for follow-up. O Action: Dema Invitation

(] High-intent leads invited for demo/consultation
a Outcome: Qualified Lead
s Leads passed to sales for conversion

4. ANALYTICS-LED PERFORMANCE TRACKING

Real-time dashboards and analytics helped measure, analyze and optimize performance continucusly.
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IMPRESSIONS CTR ENGAGEMENT LEAD QUALITY CONVERSION RATE COST PER LEAD
Maonitored total Tracked click Measured interactions Evaluated leads based Tracked conversions Optimized spend
vigibility across through rate on Bcross emails, videos on intent, specialty and from demo request to reduce CPL and

channels. content assets. and landing pages. engagement depth, to qualified leads, increase efficiency,

_ Data. Content. Automation.
) Together we create smarter
engagements and better outcomes.
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@ CAMPAIGN ANALYTICS & RESULTS .

CAMPAIGN PERFORMANCE OVERVIEW CHANNEL PERFORMANCE

METRIC RESULT

CHANNEL ROLE PERFORMANCE INSIGHT

Healthcare Impressions

Verified HCP Reach

Total Engagements

1.2M+

460,000+

28,400

Ernail Education &
Murture
@ WhatsApp

In-App / Platform
< Engagement

Fast Response &
Reminders

HCP Discovery

Strongest channel for
repeat engagement and
cantent consumption,

Best for webinar reminders,
demo invites and quick
follow-ups.

Highest quality audience
with strong intent and
relevance.

Best-performing CTA:
“Book Strategy Call”
generated highest
CONVErsions.

Qualified Leads Generated 8,750

@ Web Landing Page Conversion
0 KOL-bed Comtent Trust Building

CAMPAIGN FUNNEL

Landing Page Conversion Rate 2.6% i
Higher engagement

among specialists and
hospital decision-makers.

Email Open Rate 31%

AUDIENCE ACTION QUTCOME

CTR Across Content Assets 4.8%
Awareness Vierered Al healtheang

u "
Interest Clicked explainer assets

1.2M+ Imprassions

Engagement Uplift vs
Previous Campaign

+29%

57,600 Visits / Clicks

Engagement Watched video /

28,400 E t
Downloaded guide 4 DT

%]
Cost per Gualified Lead Reduction 22%
VS previous campaign
Requested dema /

: I
E e Strategy call

Conversian Qualified sales
follow-up

ENGAGEMENT BY GEOGRAPHY

1180 High-intent Leads

Demo Intent Leads 1,130
8,750 Quakified Leads

ENGAGEMENT BREAKDOWN ——

ENGAGEMENT BY CONTENT TYPE ENGAGEMENT BY SPECIALTY

B Cordiologists [ 2=

32% W Horth india
Educational Videos ik _ 22% .

24% Endecrinologists — 16%
P .

e poseyes [N 12
Hospital Admins [N 10

Others | 14%

W West India
B Southindia

East India
Case-led Posts
16%

Email Campaigns
10%

Others

Strongest engagement from medical specialists
and hospital decision-makers.

Pan-India engagement with strong
participation across key metro cities.

460K+

VERIFIED HCF REACH
Across India

22%
LOWER COST PER LEAD
vs Previous Campaign

+29%

ENGAGEMENT UPLIFT

8,750

QUALIFIED LEADS

Generated in 30 Days vs Previous Campaign
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KEY CAMPAIGN MESSAGING —

“Al in healthcare is not about
replacing clinical expertise.
It is about improving speed,
personalization, access, and
decision support while keeping

healthcare professionals at
the center.

e il

CAMPAIGN OUTCOMES —

© O

Stronger Higher
Awareness Engagement
Al solution awareness Meaningful interactions
among verified HCPs driven by relevant
increased significantly. and educational
content.

CONCLUSION —=

This campaign demonstrates how DocNex can support healthcare brands
in launching Al healthcare solutions with a measurable, insight-led

approach,

By connecting content, targeting, automation, and analytics, DocNex
helps healthcare companies move from simple awareness to meaningful

HCP engagement and qualified lead generation.

We transform complex Al messaging into trust, engagement,

and business outcomes.

Q | B |l

Trust Engagement Insights
Built on compiance, Maeanangful interactions = Data-driven decisons
cradibiity, and ethics. that create value, that optimize results,
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More
Qualified Leads

8,750 qualified leads
generated with higher
intent and engagement

depth.

©]

Qutcomes

Measurable impact
that drives growth

Increased Demo

1,180 high-intent
HCPs requested demos

CASE STUDY

KEY CAMPAIGN INSIGHTS —

Specialty-specific messaging
outperformed generic Al campaigns.
Tailored communication increased relevance
and drove stronger engagement.

Educational content generated
significantly higher engagement.
HCPs preferred content that explained
Al in practical healthcare terms.

Automation improved nurturing,
response time, and lead quality.
Intelligent journeys delivared the right
message at the right time.

Data and analytics enabled

continuous optimization.

Real-time insights helped improve messaging,
content mix, and channel performance.

Improved Scalable
Efficiency Framework
22% reduction in A repeatable model
cost per lead and for Al healthcare
29% increase in overall marketing with
engagement. measurable results.

Al is the Future.
We Make It Work for Healthcare.

DocMex helps healthcare brands communicate smarter,
engage better, and grow faster.

@ www.docnex.com




